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Report Overview

The Supply Chain Insights brings supply chain research to business visionaries. This report is shared
using the principles of Open Content research. It is intended for you to read, share, and use to
improve your supply chain decisions. Please share this data freely within your company and across
your industry. All we ask for in return is attribution when you use the materials in this report. We

publish under the Creative Commons License Attribution-Noncommercial-Share Alike 3.0 United

States and you will find our citation policy here.

Disclosure

Your trust is important to us. In our business, we are open and transparent about our financial

relationships and our research processes; and, we never share the names of respondents or give

attribution to the open comments collected in the research.

Research Methodology

For the purpose of this study, global trade management software is defined as software that
automates trade compliance checks and validation to automate compliance and generate
international shipping documents, calculate duties, file information electronically with governmental

organizations and track international shipments.

Figure 1. Study Overview for the Global Trade Management Study

Global Trade
anagement Software o
Sty Global Trade Management J-: o
2o Study Overview ’e’e

Survey Topics Include:
* Importing/exporting of products
» Use of and satisfaction with global trade
management software
 Implementation of primary GTM software
» Use of and satisfactionwith trade content

Objectives:
* To understand how well global trade
management (GTM) software is used today.

Methodology:

» Surveys conducted online by Supply Chain
Insights as well as the Research Now B2B
respondent panel

* Survey dates:

* November 3, 2014 — February 5, 2015

Respondents:
» 99 respondents in total
* Respondent requirements:
» Manufacturers, Retailers, Wholesalers / Co-
operatives / Distributors
= Import and/or export products
» Have and are familiar with global trade management
software (rated 3-7 on 7-point scale)
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This study reflects the views of 99 respondents. To qualify to participate in the study, respondents
had to be manufacturers, retailers, or wholesalers / co-operatives / distributors who import / export
products and self-assess on their knowledge of global trade management software (a score of 3 on a
scale of 1-7). In this report, we share the key findings. The details of the survey methodology are
outlined in Figure 1.
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Global trade is essential to growth, and it is growing more complex. Global Trade Management
(GTM) software makes it easier to become a global shipper and ensures regulatory compliance.
Success with GTM requires the careful selection and use of both the software and trade compliance

content.

The average study respondent is a supply chain professional in North America working for a
manufacturer with $4.5 billion in revenue. Over 90% of the respondents import and export goods;
however, the software is only used to manage trade for 11 out of 19 of countries involved in exports.
The top countries for the respondents to export and manage shipments from are the United States,

China, Mexico, Germany, and England.

In the average company, there is not one solution; instead, the average company has solutions from
three different providers. Unlike other software, there is a high satisfaction rate with GTM. In the
study, 67% of users were satisfied with their GTM software, reporting a Return on Investment (ROI)

of thirteen months with 70% of respondents stating that they had achieved a ROI.

In summary, GTM is a mature supply chain software with high satisfaction and a strong ROI. Here we
share the results.

Companies want to grow. For the supply chain leader, this translates into one of three strategies:
growth in emerging markets and managing global trade, effectiveness with new product launches,
and the exploitation of new business models. The most fundamental capability is effectively managing
global flows in and out of country borders. With these flows, there is friction. There is also opportunity.
To manage the opportunities and risks requires the careful management of the intricacies. It comes
down to details. This includes governmental compliance, restricted party screening, preferential trade

arrangements, free trade zones, tax efficiency, and trade finance.

The management of exports is more mature than imports. With the rise of the global multinational, it
is a tightly interconnected web of raw materials, supplier pulls, transportation and freight forwarders to
produce products, and a complicated channel composed of distributors, customers, and
transportation providers. As shown in Figure 2, the average company manages imports into 1.5X the

number of countries that they import from.
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Figure 2. Overview of Import and Export Flows

IMPORTS: Number of Countries

mImport INTO = Import FROM
Average: @ 19

28% 25%
8% 5o o, 20% % ya21% 0 0 0
2" 19% (= L 16% Lol
None Under 5 5-10 11-25 26+ Don’t know

EXPORTS: Number of Countries
Export FROM = ExportINTO

Average: 19

31% .~ 34%
25%1 09, ik 18% 18% 14% 14%:11%

None Under 5 5-10 11-25 26+ Don’t know

Source: Supply Chaininsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who have and are familiar with global trade management software — Import products (n=90), Export products (n=88)
Q0. In total, how many countries does your company currently export FROM and how many does it export INTO? Q13. In total, how many countries does your
company currently import INTO and how many doesit import FROM? NUMERIC RESPONSE; OHigher than group indicated at 90% or higher level of confidence

Within the respondent companies, approximately 50% of the country flows are automated by GTM
software. This is an opportunity. The relationship is shown in Figure 3.

Figure 3. Flows Managed by Global Trade Management

Average # of Countries Import Into, Export From
and Use Software to Manage

19
11
Import INTO Use Software to Export FROM Use Software to
Manage Imports Manage Exports

Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who have and are familiar with global trade management software — Import products (n=20), ; Export products (n=88)
Q9. In total, how many countries does your company currently export FROM and how many doesit export INTO? Q10. Intotal, for how many countries do you use
software to automate export processes BEYOND simply restricted party screening? Again, this is only among the countries you export FROM. Q13. In total, how
many countries does your company currently import INTO and how many doesit import FROM? Q14. In total, for how many countries do you use software to
automate import process BEYOND simply restricted party screening? Again, this is only among the countries you import INTO. NUMERIC RESPONSES
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Growing In Importance. Why?

Business pain is growing for the global multinational. Not only are the regulations and compliance
restrictions increasing, but there is a shortage of talent. Many companies struggle with unclear
definitions regarding regional and global governance; when this happens, decision making is not
clear. Each company is different. Clarifying roles within a matrixed multinational is essential for
success. In Figure 4, we share the drivers of business pain for the respondents in this study of global

trade.

Figure 4. Study Overview for the Global Trade Management Study

Top Three Elements of Business Pain for Respondents

Increasing regulations and compliance 51%
Top Elements of

Business Pain
Availability of skilled people to do the job 40%

Globalization (clarity on how to make decisions
across global and regional teams)

Ability to use data (access to data, dirty data,
data compliance, etc.)

Cross-functional alighment
(metrics, incentives, goals, etc.)

Product quality and supplier reliability

Risk management

Software usability

Source: Supply ChainlInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)
Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software (n=99)
Q8. When it comes to doing your job, which ofthe following are your top 3 elements of business pain? Please select no more than three.

As shown in Figure 5, this business pain is greater for larger companies with higher export volumes.
The business pain of managing process and people is far greater than the pain associated with

technology.
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Figure 5. Business Pain by Company Type

Top Three Elements of Business Pain for Respondents:
By Number of Countries Import Into, Export From

Import INTO Export FROM
1-10 11+
(o1 EERR LI Countries | Countries
A B C D
Increasing regulations and compliance 51% 53% 58% 53% 50%
Availability of skilled people to do the job 40% 38% 48% 31% 54%C
Globalization (c:lantylon how to make decisions 34% 38% 429 29% 54%C
across global and regional teams)
Ablllt).( to use data (access to data, dirty data, data 33% 32% 24%, 37% 219%
compliance, etc.)
g;:;s:;n)ctlonal alignment (metrics, incentives, 30% 21% 30% 37%D 18%
Product quality and supplier reliability 30% 44%B 15% 37%D 18%
Risk management 30% 29% 36% 27% 36%
Software usability 22% 26% 21% 16% 29%

Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who impaort and/or export products, have and are familiar with global trade management software —

By number of countries import into, export from: Importinto 1-10 (n=34), Importinto 11+ (n=33), Export from 1-10 (n=49), Export from 11+ (n=28 SMALL BASE)
Q8. When it comes to doing your job, which of the following are your top 3 elements of business pain? Please select no more than three.

ABC = Higher than group indicated at 90% or higher level of confidence

A Closer Look at GTM Deployments

Global Trade Management software deployments are mature with an average age of deployment of
five years. The software took an average of 14 months to implement. The average company has
seven employees managing regulatory content, and nine employees using GTM software to improve
compliance. There is a shift from licensed to Software as a Service (SaaS) deployments. Trade
content purchase costs are 21% of the cost of software. The characteristics of the respondents are

portrayed in Figures 6a and 6b.
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Figure 6a. Characteristics of Global Trade Management Software - Requirements

Primary Global Trade Management Software: Requirements*

Number of Servers Number of Full-Time Number of Full-Time
Required Employees Required to Employees Required to
4 on average Support GTM Software Manage Regulatory Content
9 on average 7 on average

Eleven+ (Z)Or:; Eleven+
20% ° 19%

Five-ten
17%

Five-ten
0
e Two-four
34% y
Two /4 Two-four /4
25% A 36%

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software -- know answer (n=52-
59); *Excludes “don’'t know”; Q25. How many servers are required to run your [primary] global trade management software? Some companies have a unique server for
each business unit or geography. Other companies deploy multiple servers to support processing volumes and deliver reasonable response times associated with their
GTM software applications. Q32. How many full-time employees doesit take to support the running and operation of your [primary] global trade management software?
Q33. How many full-time employees does your company use to manage the regulatory content to support the trade management system? Managing trade content
includes receiving trade content updates from your content provider, interpreting the regulations (if needed), applying the regulations to your specific products or
business processes (if needed), and uploading the content into your GTM software application. NUMERIC RESPONSE FORALL 3 QUESTIONS

Figure 6b. Characteristics of Global Trade Management Software - Implementations

Primary Global Trade Management Software: Implementation*

How Implemented When Implemented Time to Implement
5 years ago on average 14 months on average

Hosted
by a

<2 years
ago
26%

third- On-
party premise
28% (behind
firewall)

41%

Software

as a

service 2.5 7-12

(c"’;ld) years months
29% 41% : 31%

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software -- know answer (n=85-
93); *Excludes “don’t know”

Q26. Which of the following best describes the implementation of your [primary] global trade management software?

Q27. How long ago was your [primary] global rade management software implemented? Your bestestimate is fine.

Q28. How long did it take your company to implement your [primary] global trade management software? Your best estimate is fine.
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The Return on Investment is high with 70% reporting a definitive ROI. The average time to achieve
ROl is 13 months post-implementation of the solution with 59% reporting a ROI in one year or less.
The details of the value proposition are shown in Figure 7.

Figure 7. Return on Investment

Primary Global Trade Management Software: Costs*

Cost to Implement Return on Investment Time to ROI
2X cost on average (ROI) (among those with ROI)
13 months on average

Less
than 1X

3X+ the the cost
cost of
software

6
months
or less

19%

27%

2X the
cost of
software
34%

Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software — Know answer (n=56-
67), Achieved ROl and know answer for timing (n=42); *Excludes “don’t know”

Q29. How much did it cost to implement your [primary] global trade management software? Your best estimate is fine.

Q30. Has your company achieved a return on investment (ROI) for your [primary] global trade management software yet?

Q31. How soondid your company get a return on your investment (ROI) for your [primary] global rade management software? Your best estimate is fine.

The gaps, as perceived by the user, in the GTM software for import and export functionality is small.
These features are both important and perform well. Conversely, the functionality for trade finance is
not seen as important and the features are not performing as well. It is significant that there are no
large gaps in the software for what the user thinks is important and the level of performance of the
software. Where there are large gaps there are major issues on user satisfaction. As shown in Figure

8, this is not the case with GTM software.

o0 Insights- Page 10



Figure 8. Software Gaps in Global Trade Management Study

Performance

100%

Mid-Level
Importance and
7500 Performance Restricted Import
Party Screening Mgmt
.. Export
Mgmt
. ) Preferential g
20% Foreign Trade Global
Trade Agreement Supply Chain
Zone Global Visibility
Mgmt oba
J '_I'rade Transportation
9504 Finance Mgmt
Low Importance
& Performance
0% : :
25% 50% 75% 100%

Global Trade Management Capabilities:
Importance vs. Performance*

Important &

Performing Well

Importance

Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)
Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar
with global trade management software (n=99); *Importance and performance data are those who rated it
5-7 on 7-point scale (top 3 box); Q22. How important is each of these same capabilities to your business?
SCALE: 1=Not at all important, 7=Extremely important Q23. How would you rate the performance of your
current technologies in terms of these same capabilities? SCALE: 1=Poor, 7=Excellent

Overall satisfaction with the software, as shown in Figure 9, is 67%. As stated previously, this is a

high satisfaction rate.
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Figure 9. Global Trade Management Satisfaction Rate

Satisfaction with Performance of Primary
Global Trade Management Software

Not Satisfied
15%

Satisfied
67%

TOTAL

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with
global trade management software — Total (n=99)

Q19. Overall, how satisfied are you personally with the performance of your [primary] global trade
management software? SCALE: 1=Not at all satisfied, 7=Extremely satisfied

OHigher than group indicated at 90% or higher level of confidence

Global Trade Management Content

GTM software requires trade regulatory content to function well. This content is the backbone of
decision making, documentation, and compliance. The user has the choice to either buy the content
from the software provider, the third-party logistics provider, or a third-party content provider. As
shown in Figure 10, the content is usually purchased from the software provider. It usually represents

21% the cost of the software.
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Figure 10. Source of Content for Global Trade Management

Source of Trade Content*

USE TRADE CONTENT (NET)

Primary GTM software application provider 49%

3PL or freight forwarder 39%

Third-party content provider 31%

Trade Content Definition Given:

Country-specific rules and regulations that Other
govemn global trade. Examples of trade
content include license requirements,

trade restrictions, shipping document
s t licable dut t I Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)
reqwr'efnen S, app 'ca' €auty raies, ruies Base: Manufacturers, retailers, and distributors who import and/or export products, have and are
of origin for preferential trade programs, familiar with global trade management software — know answer (n=84)

restricted party lists, etc. “Excludes “don'tknow”
Q34. What is the source of the trade content your company uses? Please selectall that apply.

Figure 11. Satisfaction with Global Trade Management Content

Satisfaction with Aspects of Trade Content Received*

Accuracy

Breadth (geographic coverage)

Timeliness of update

Depth

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global
trade management software — use trade content (n=95)

*Satisfaction rating = 5-7 on 7-point scale

Q35. How satisfied are you with the following aspects of the trade content you receive? SCALE: 1=Not at all
satisfied, 7=Extremely satisfied

[}
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Satisfaction with the content is also high with more than 60% satisfied with the content based on
accuracy, breadth (geographic coverage), and timeliness. The lowest satisfaction is with the depth of
the content for specific country relationships. As a result, the buyer of the software and content
should provide a clear listing of the trade lanes for import and export to ensure that the depth of

software is sufficient.

Recommendations

Excellence in global trade is essential to power growth. Here are some recommendations based on

the findings of this report:

o Clearly define regional and global governance to ensure that employees understand their roles
as individuals, and that each node in the supply chain understands their role in supply chain
flows.

o GTM software has a high ROI and very small gaps in performance. As a result, companies
should expand the use of the software to cover all important import and export flows.

e Global Trade Management is about more than software. Carefully select the solution based

upon both software and trade regulatory content to manage trade.

Conclusion

Global Trade Management software is a mature software category with a clear Return on Investment
and high satisfaction. As companies become more global, automating flows is more critical to ensure

compliance, remove the friction from trade, and manage costs.

Other Reports in This Series

Readers may gain added value by accessing complimentary reports on the Supply Chain Insights

website:

Power of Voice: Voice Automated Warehousing

EDI Workhorse of the Supply Chain

Voice of the Supply Chain Leader 2014
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Appendix

In this section, we share the demographic information of survey respondents as well as additional

charts referenced in the report to substantiate the findings.

The names, both of individual respondents and companies participating, are held in confidence. We
never share the name of the respondents. In this section, the demographics are shared to help the
readers of this report gain a better perspective on the results. The demographics and additional

charts are found in Figures A—H.

Figure A. Overview of Respondents in the Survey: Company Type, Industry and Revenue

Company Overview

Type Specific Industry Revenue
$4.5B on average

oo [T o
17%

. Process
Distributor*

13%

Manufacturer

70% /i Retail E
Other F 7%

Source: Supply ChainlInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software (n=99)
Q1/Q2. Which of the following best describeswhere you work? Please selectwhat fits best, even if the terminology isn't quite right.

*Distributor = Wholesaler/Distributor/Co-operative

Q40/42. Which industry grouping best defines your company? Q43. Which type of industries does your company support?

Q3. Approximately, what was the last fiscal year revenue for your entire company? Your best estimate is fine.

0-.-:,-.
s
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Figure B. Respondents by Industry

Company Industry

DISCRETE (NET)
High-tech and Electronics
Industrial Manufacturing
Chemical - Specialty

45%
12%
12%
5%

Consumer Packaged Goods 4%
Chemical - Industrial 2%
Medical Devices 2%

Other Discrete 8%
PROCESS (NET) 37%
Aerospace and Defense 10%
Auto and Heavy Equipment 5%
Food and Beverage 5%

Oil and Gas 4%
Pharma / Bio Tech 2%
Other Process 11%

RETAIL (NET) 12%
Grocery E 3%
Specialty 3%

Convenience 1%

Source: Supply ChainlInsights LLC, Global Trade
Management Study (Nov. 2014 - Feb. 2015)

0
. Drug 1% Base: Manufacturers, retailers, and distributors who
Food Service or Restaurant | 1% import and/or export products, have and are familiar
Mass 1% with global trade management software (n=99)

Q40/Q41/Q42. Whichindustry grouping best defines
your company? Q43. Which type of industries does
your company support? Please selectthe one that fits
best, even if the terminology isn't quite right.

Other Retail 2%

OTHER 7%

Figure C. Reporting Relationships

Respondent Overview

Role Title Region
Supply Chain VPIST. VP+ | 12% US & Canada R
Business Mgmt .
Asia* 5%
Director/Sr. Dir | 18%

Finance

Central America* | 2%

IT Manager/Sr. Mgr 40%

South America | 2%

Legal

Sole contributor | 15%

Sales/Marketing Western Europe || 2%

Other Other | 14% ANZ* | 1%

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software (n=99)
Q38. Within which of the following organizations do you report through?

Q39. Which of the following best describes your current title or position, even if the terminology isn’t exactly right.

Q7. In what region of the world are you personally based (physically located) at this time?

*Asia includes China, India, Japan; Central America includes Mexico, Guatemala, etc.; ANZ includes Australia and New Zealand
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Figure D. Imports and Exports: Trade Patterns of the Respondents

Company Importing and Exporting*

Import and

Export
80%

I
91% IMPORT

I
89% EXPORT

Source: Supply ChainlInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)

Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar with global trade management software (n=99)
*Respondents required to either import and/or export products

Q4. Does your company currently import and/or export products? Please selectall that apply.

Figure E. Import Relationships

Countries Import INTO

Most Important (4) Use Software to Automate Import Automation
Country Import Into - )
Import Into Import Processes Examples Given:
United States 58% 51% 45% License determination and
Mexico 51% 31% 30% administration, document determination
England 50% 21% 26% and generation, duty calculation,
China 48% 34% 25% electronic filing with government
Germany 48% 24% 26% agencies, efc. (Note: It is not
Brazil 44%, 26% 21% uncommon for companies to import into
Australia 41% 9% 20% more countries than they have
Japan 39% 10% 18% automnated the import processes for
India 37% 8% 18% using a GTM solution.)
Singapore 37% 11% 16%
Korea 34% 8% 18% | | Top 5 countries
Argentina 33% 2% 13%
France 33% 3% 18%

Italy 32% 7% 18% Source: Supply ChainlInsights LLC, Global
Malaysia 300, 9% 11% 'zl'l;a;ge Management Study (Nov. 2014 - Feb.
Thalla_nd 30% 6% 14% Base:l Manufacturers, retailers, and distributors

Spain 28% 2% 1% who have and are familiar with global trade
Russia 26% 6% 11% management software — import products (n=90),
Vietnam 23% 1% 8% know countries importinto (n=80)
Philippines 21% 1% 8% Q13A. Now please think only about the countries
Sweden 19% 1% 11% Zliou import INTO. Into whic?I s_pecif:: coti’ntri?s;
oes your company currently import products?
Denmark 18% 1% 8% Pleas!; select a'rl thzt apply. !é” S?Wh':at are the
Greece 16% - 6% four most important countries that your company
Norway 16% - 10% imports into? Please selectno more than four.
Pakistan 16% 2% 9% Q16. Still thinking just about the countries you
Finland 14%, - 8%, import INTO, please selectthe countries for
Portugal 14% N 3% which you use softw_are to manage import
Other 19% 15% 9% proc beyond simply restricted party

screening? Please select all that apply.
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Figure F. Export Relationships

Countries Export FROM

Examples Given:
United States 60% 52% “ib License determination and
China 58% 49% 35% administration, document determination
Mexico 50% 27% 29% and generation, landed cost calculation,
Germany 49% 17% 26% electronic filing with government
England 36% 19% 14% agencies, etc. (Note: It is not
Singapore 34% 9% 15% uncommon for companies to exportto
Brazil 33% 15% 15% more countiries than they have currently
Japan 33% 8% 11% automated the export processes for
India 32% 15% 15% using a GTM solution.)
Thailand 32% 10% 10%
Australia 31% 10% 15% | | Top 5 countries
Korea 26% 6% 11%
France 25% 5% 12%
Malaysia 259, 7% 11% Source: Supply Chain Insights LLC, Global
Italy 249, 59, 10% ;I'I;i;g;a Management Study (Nov. 2014 - Feb.
Spain 24% 3% 10% Base: Manufacturers, retailers, and distributors
Argentina 20% 7% 7% who have and are familiar with global trade
Vietnam 16% 2% 5% management software — Export products (n=88),
Denmark 13% 3% 5% gréc';w I\vjountrlifeﬁ extr:‘t_:rf( frorln (n;B‘t)th .
Prea— ry ry o . Now please think only about the countries
Pg:‘;:_:ﬂg':ls 1;,[:’ 1_’6 :(;: you export FROM. From which specific countries
- does your company currently export products?
Finland 8% 1% 2% Please select all that apply. Q11. What are the
Russia 8% 1% 1% four most important countries that your company
Norway 7% - 2% exports from? Please select no more than four.
Sweden 7% 1% 20, Q12. Still thinking just about the countries you
Pakistan 5% 1% 50, export FROM, please selectthe countries for
which you use software to automate export
Greece 5% . - proc beyond simply restricted party
Other 17% 1% 8% screening? Please select all that apply.

Figure G. Respondent Familiarity with Global Trade Management Software

Familiarity with
Global Trade Management Software*

Global Trade Management (GTM)
Software Definition Given:
Software that is designed to

automate trade compliance checks,

generate international shipping

Neutral
18%

documents, calculate duties, file =
information electronically with Familiar
government agencies, qualify for 18%

and manage preferential trade
agreements, track international
shipments, etc. While the
aforementioned is by no means an .
exhaustive list of GTM capabilities, S — with Global Trade
for the purposes of this survey, if very familiar Management
you are using software to manage 47% Software
any of these functions, you qualify
as a user of GTM software.

66%

are quite familiar

=—

Source: Supply ChainInsights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)
Base: Manufacturers, retailers, and distributors who import and/or export products, have and are familiar
with global trade management software (n=99)

*Respondents required to be at least somewhat familiar with GTM software (rated 3-7 on 7-peint scale)
Q6. How familiar are you personally with global trade management software? (SCALE: 1=Not at all
familiar, 7=Extremely familiar)
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Figure H. Cost of Trade Content

Cost of Trade Content
Relative to Cost of GTM Software*

21% of software cost on average

26% or more of

software cost
29, <10% of

software cost

37%

10-25% of
software cost '
35% ) /4

Source: Supply Chain Insights LLC, Global Trade Management Study (Nov. 2014 - Feb. 2015)
Base: Manufacturers, retailers, and distributors who impart and/or export products, have and are
familiar with global trade management software — use trade content and know answer (n=49)
*Excludes “don’t know”

Q386. Independent of your GTM software, how much does your trade content cost? Your best
estimate is fine.
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